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INTRODUCTION 

The main underlying presumption is linked to the acceptance of the concept of corporate social 

responsibility by various consumers.1 Due to cultural change, transformation and globalization, 

prominence of corporate social responsibility in the trade environment has been increasingly 

given a top prioritizing expedition. The aforementioned acceptance is of major importance to the 

forerunners of the trading environment, primarily the retailers. The process of corporate social 

responsibility is predefined in the notion of consumer’s perspective of the same. Retailers are 

now increasingly aware of this discrepancy and hence to improve the states of affair are 

relentlessly looking at the operation from a consumer perspective. Consumer’s underlying notion 

of corporate social responsibility has reconstructed the implications of retailers in two 

evolutionary basic aspects – By divulging in the practice of positive implications of consumerism 

in trade practices and by enunciating the affliction of retailers if they fail to live up to ethical 

trade practice considerations and expounding the consequential attributes for the same, e.g. 

boycott’s in the retailing environment.2 The after effects of such obligations are surprisingly 

existent but not prevailing acutely, major discrepancies surround the attitude of consumers 

directed towards corporate obligations thus these gaps permeate the sound existence of stringent 

retail operation that are ethical in nature, simply  put these gaps shake up the base of corporate 

social responsibility of retailers specifically towards consumers. 3  These discrepancies 

compounded by the implicit legislations need to be clearly demarcated for usage by the retailers 

                                                           
1J. Klein and N. Dawar. Corporate Social Responsibility and Consumers’ Attributions and Brand Evaluations in a Product – 
Harm Crisis, (2004) 21(3) International Journal of Research in Marketing 203-217 
2 Vogel, David, The Market for Virtue: The Potential and Limits of Corporate Social Responsibility, Brookings Institution 
Press 2006 
3 Jones, P. and Pal. J, Retail services ride the waves,(1998) 26(9) International Journal of Retail & Distribution 
Management, 374-6 
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to increase the trust of consumers in the retailing environment. 4  The investigation of such 

discrepancies is essential for the coherent application of bounding legislations and investigations 

of the same5 . The existing framework shed a light on the existing practices or reformative 

mindset of the concept in retailing operations, mostly expediting the main term ‘Green-washing’ 

organizational reputations and its implications on consumerism that divulges into negating 

ethical operations. The aforementioned ideology simply calls for the sound justification of the 

existing legal obligations in this sphere and the implicit sound reasoning to further the same.6 

Therefore sustainably we must understand the legal implications that permeate and create a 

definite base for this mindset of consumers towards retailers, notably existent by the following 

legal provisions categorized by :-  

1. Consumer Rights Protection,  

a) General Data Protection Regulation  

b) E-Privacy Directive i.e. EU Cookie Law.  

2.  Tax Compliance Directives and  

3. Compliance with Payment and Industry Data Security Standard i.e. (merchant of record).  

This paper will help in furthering the analysis of the above aforementioned legal obligations and 

the implications of the same, a strong demarcated line may be drawn to further the research and 

help understand the transformational change.7 Section 1 will give an introductory insight into the 

implicit concepts of these obligations and the application of the same in relation to their 

authentic existence in the Corporate Social Responsibility realm. Section 2 will try to connect the 

three concepts in a cohesive manner i.e. the relationship of the aforementioned legal obligations 

between Corporate Social Responsibility and Retail Operations to expound the transformational 

cultural change. Hence an analysis will be expedited to show what strata of corporate practices 

specifically under the retailing operations ambit permeate corporate responsibility within the legal 

provisions and how shall the same be enforced to show the propounding effects of cultural 

transformation, thereby affirming the same. The main policies of these legal provisions will be 

taken into consideration to further the study and factual theologies, cases and the powers of 

administrative authorities will expedite the same. The research paper will refer to Corporate 

Social Responsibility as understood by the drive for economic, technical interest of various 

                                                           
4N.C. Smith, Consumers as Drivers of Corporate Social Responsibility’, in A. Crane, D. Matten et al. ( eds ), The Oxford 
Handbook of Corporate Social Responsibility (OUP 2008) 281 
5M. J. Carrington, B. A. Neville, G J. Whitwell, Why Ethical Consumers Don’t Walk Their Talk: Towards a Framework for 
Understanding the Gap between the Ethical Purchase Intentions and Actual Buying Behaviour of Ethically Minded Consumers, 
(2010) 97(1) Journal of Business Ethics 139 
6L. Preuss, Codes of Conduct in Organisational Context: From Cascade to Lattice-Work of Codes, (2010) 94(4) Journal of 
Business Ethics 471 
7K. Davis, Can Business Afford to Ignore Social Responsibilities? (1960) 2(Spring) California Management Review 70 
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organization in pursuit of fulfillment of economic objectives undertaken by ethical policies while 

have legally binding implications.8 Certain environment practices and trade practices in relation 

to price fluctuation and decision making also invade the functioning of such practices internally 

and/or externally hence the same shall be given due regard to ensure sound reasoning of the 

above concepts is laid down in an independently strategic framework to give a holistic picture of 

the situation.   

SOURCE FOR IDEOLOGY 

This section elucidates an introductory insight into the implicit concepts of the obligations true 

to their authentic existence in the Corporate Social Responsibility realm i.e. mainly the corporate 

practices of retail operator’s that carry along legal specificities. The following shall be understood 

by applicable case laws. The creation of a base to understand these obligations of retail operators 

can firstly be understood with the concept of Consumer Rights. 9  The Consumer Right 

Directive10 invigorates certain actions for consumers across the European Union (Hereinafter 

mentioned as EU). It ensures the orientation of consumer rights is within a universal spectrum. 

For e.g. Protection for consumers involved in trade activities. Harmonizing an efficient and 

productive trading spectrum across the EU. These trade activates that encompass the 

involvement of consumers and traders can come within the ambit of the retail industry hence 

there exists a duty on part of the retail operators in the given social context with legal 

specificities. The duty can be termed as Corporate Social Responsibility (Hereinafter mentioned 

as CSR). The consumer right directive is an umbrella force to protect the consumers. Another 

such an important directive that encompassing these trade activity obligations in retail sections 

that needs to be looked at in a focal context for the purpose of this study is the General Data 

Protection Regulation 2016/679, a regulation in the EU law on data protection and privacy.11 

Data protection and privacy is an important duty on behalf of retailers towards consumers to 

ensure smooth functioning of trade activities. Ecommerce that comes within the ambit of retail 

operations is one such context that heavily relies on the concepts protected by such a 

                                                           
8Federal Ministry of labour & social affairs (Online) accessed 20 April 2020. https://www.csr-in-
deutschland.de/index.html 
9Anna Maja Henriksson, Finnish minister of justice, EU consumers protection to be 
reinforced,(EuropeanCouncil,8November2019) https://www.consilium.europa.eu/en/press/press-
releases.article.html, accessed 20 April 2020 
10 Directive 2011/83/EU of the European Parliament and of the Council of 25 October 2011 on consumer rights, 
amending Council Directive 93/13/EEC and Directive 1999/44/EC of the European Parliament and of the 
Council and repealing Council Directive 85/577/EEC and Directive 97/7/EC of the European Parliament and of 
the Council Text with EEA relevance 
11 General Data Protection Regulation 2016/679 is a regulation in EU law on data protection and privacy in the 
European Union and the European Economic Area. It also addresses the transfer of personal data outside the EU 
and EEA areas. (Hereinafter GDPR) 
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regulation.12 Understanding this regulation is of prime importance to our study as it showcases 

how globalization and ecommerce change the corporate social responsibility relation within retail 

operations under legal specificity. To understand the same we shall refer to the Planet 49 Case13 

In 2013 a German company, more specifically a gaming firm, to increase its diversity and 

promotional activities set up a lottery promotion campaign wherein during the last stage of the 

activity, Individuals were supposed to give personal data, the same components were supposed 

to be fed in with checkboxes in relation to the applicatory nuances of cookies in the internet 

context. The basis of this case surrounded around the consent of users and the application of 

cookie provisions in the same context, headed by a non-governmental organization representing 

Individuals who participated in the said lottery. The main criteria on which this case was 

enunciated relates to what is free consent, when such consent to be given or under what is 

preconceived notions and what are the nuances that affect placements of cookies, particularly in 

relation to third party access controls. The encompassment of the above issues also incorporates 

another directive known as the privacy directive.14 The case is a classic example of culmination of 

both the directives that enunciate the contexts of data protection and privacy norms that can be 

viewed as mediums of transformational cultural change.15 The decision of the case made it very 

clear that certain conditionality’s in the process of obtaining and usage of data in relation to 

privacy should sufficiently be invigorated according to changing ethical practices.16 Consent in 

context to privacy should be given due clarity and same cannot be assumed to be given in or 

taken in manipulated methods using existing policies. This case set an important principle that 

needs to be adopted by retail operators to govern their CSR activities under the context of legal 

specificities. In the above case due diligence on behalf of consumers and cookie and data 

protection with usage compliance on behalf of organizations was deemed to be given due 

importance, clearly an important notion that lead to the awareness of increasingly important 

effects of CSR on cultural transformation. 17  E.g. being the culmination of The GDPR and 

ePrivacy directive application as explained above.18 Tax Compliance Directives and Compliance 

                                                           
12Praveen Adhi, Tiffany Burns, Sebastian Calais, Andrew Davis, Gerry Hough, Shruti Lal, Bill Mutell, ‘Future Of 
Retail Operations: Winning In A Digital Era’ (January 2020) 
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/.article.html, accessed 20 April 2020. 
13Verbraucherzentrale Bundesverbande v Planet49 GmbH, European Court of Human Rights, 21 March 2019, C-673/17. 
14 Privacy and Electronic Communications Directive 2002/58/EC on Privacy and Electronic Communications, 
otherwise known as ePrivacy Directive, is an EU directive on data protection and privacy in the digital age. 
15 A. Beckers, Enforcing Corporate Social Responsibility Codes: On Global Self-Regulation and National Private Law, (Hart 
Publishing 2015) 186. 
16 GDPR Article 4 (11) and Recital 32 
17Politou, E., Alepis, E., & Patsakis, C, Forgetting personal data and revoking consent under the GDPR: Challenges and proposed 
solutions. (2018), Journal of Cybersecurity,4(1) 
18 Wallace, N., & Castro, D, ‘The impact of the EU’s new data protection regulation on AI’, 
https://www.datainnovation.org/2018/03/the-impact-of-the-eus-new-data-protection, accessed on 20 April 2020. 

https://www.datainnovation.org/2018/03/the-impact-of-the-eus-new-data-protection
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with Payment and Industry Data Security Standard i.e. (merchant of record) Directive19 go hand 

in hand with the culmination of GDPR20 to show the changing performance of retail operations 

in the CSR realm.21 As this paper does not within its ambit have the scope to question the 

application of the directive, the main concepts will be taken as accurately placed i.e. correctly 

implemented and the proceeding concepts will simply be adjoining the above 

THE DIRECTIVES 

To understand the relevancy of the GDPR, we shall look at Art 4 and Recital 32 in a focal point 

of view to understand the evolutionary change of CSR in the Retail environment. This directive 

is important to understand the holistic application of transformational cultural change as it 

encompasses data protection and privacy measures that are key components of all retail 

operations the protection of which ensures ethical practices.22 This section will evaluate the 

important nuances of the other aforementioned directives to ensure a holistic approach towards 

the study.  

RELEVANCY OF CSR PRACTICES WITHIN THE SPECIFICITIES OF THESE 

DIRECTIVES APPLIED IN THE CONTEXT OF RETAIL OPERATIONS.  

Art 4 23  of the GDPR directive enunciates the various definitions that are involved in the 

transactions in today’s fast paced globalised world with special reference to the retail 

environment. Various nuances of personal data protection between entities or individuals are 

described in order to make individual’s legibly understand concepts of data relevancy permeating 

various levels of retail operations.24 To enable more clarity in the above concept we can look at 

the retail environment in detail and understand how such data is permeating the environment 

and what does this regulation do to protect the same.25 Data is required and applied at all levels 

and in all types of transactions.26 It is needed from the root level i.e. while structuring deals and 

policies to deciding the final elements in the same deal i.e. pricing strategies. After the 

                                                           
19 Directive (Eu) 2015/2366 for The European Parliament and of The Council of 25 November 2015 on payment 
services in the internal market, amending Directives 2002/65/EC, 2009/110/EC and 2013/36/EU and Regulation 
(EU) No 1093/2010, and repealing Directive 2007/64/EC 
20 Diker Vanberg, Aysem and Ünver, Mehmet B., The right to data portability in the GDPR and EU competition law: odd 
couple or dynamic duo?, (2017), European Journal of Law and Technology, 8 (1). ISSN 2042-115X 
21Wood, D. J, Measuring Corporate Social Performance: A Review, (2010), International Journal of Management Reviews, 
Vol. 12, Issue 1, pp. 50-84. 
22 European Union, General Data Protection Regulation, (2016), Off Journal of European Union 49: L119. 
23 4 GDPR Article 4 (11) 
24 Mackay, D, The Impact Of Gdpr From A Technology Perspective – Is Your Platform Ready?,(2017), 
https://www.tandfonline.com/, accessed on 20 April 2020. 
25J. J. Singh, O. Iglesias, J. Batista-Foguet, Does Having an Ethical Brand Matter? The Influence of Consumer Perceived 
Ethicality On Trust, Affect and Loyalty, (2012)111(4) J Bus Ethics 541 
26Beacham, J, Is your practice GDPR ready? Beacham, J. (2018), In Practice, 40(3), 124–125 

https://www.tandfonline.com/
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culmination of the various steps, such goods and services are exchanged as typically seen in 

transactions. The transactial process involved exchange of the above mentioned aspects in return 

for monetary attributes or specific data undertaken via the exchange of data. One important 

concept to note here is that initially there was pure exchange of goods and services undertaken in 

its true authentic from. With the advent of industrialization and globalisation various sectors of 

the industry functioned in diverse facets27. For the furtherance of our study, let us look at the 

retail industry. The cultural and transformational change is explicitly seen in this industry via the 

medium of exchange of data involved in transactions.28 The planet 49 case, an example of such 

data exchange shows how the modern retail industry functions but also reiterates the duty of 

such retail organisations or simply put business to perform in an ethical manner. Such ethical 

mannerisms29 are simply to be understood as CSR. There to bring further clarity of the above 

point, as explained above, due to the cultural transformation of globalisation and 

industrialisation, CSR has also affected and is affecting the same. The effects can be seen via the 

emergence of such a directive in the EU context i.e. the GDPR. The GDPR shows with 

abundant clarity that retail operators must use CSR policies to ensure their holistic growth. The 

implementation of such CSR policies is potently done by retail operators applying and practicing 

sufficient measures to follow the directives that ensure ethical practices.30 Hence GDPR is one 

such directive that not only showcases the relation between CSR and retail operators with 

specific reference of legal ambiguities but also truly symbolises the effects of CSR on social 

contexts thereby causing cultural transformational change. The European court of Human 

Rights has seen these discrepancies and noted this nuance in the planet 49 case. It has effectively 

stated that measures must be taken to ensure compliance with ethical informational exchange 

practices that do not instigate the true authenticity of data transactions and privacy.31   

Article 4 Of The GDRPR Read With Recital 32 And The ‘Cookie Law’.  

To understand the causa of applications of the above sections we will pay important heed to the 

subjects that are encompassed by the article 4 and then recital 32. Art 4 of the GDPR talks about 

definitions of various components in transactions, specifically transactions involved in the retail 

sector for the purpose of furtherance of this study. It talks firstly about how personal data relates 

                                                           
27Blanco, E., and J. Fransoo, Reaching 50 million nanostores: Retail distribution in emerging megacities, (Working paper 2013), 
TU Eindhoven 
28 Capgemini Research Institute,  Seizing The Gdpr Advantage: From Mandate To High-Value Opportunity, (2018). 
https://www.capgemini.com/GDPR.com, accessed 20 April 2020 
29Lucas Sciencia do Prado and Edgard Monforte Merlo, Social Responsibility in the Retail Value System, (IFAMA - 
Forum & Symposium, 2011), https://www.ifama.org/, accessed on 21 April,2020 
30 G. Howells, H. W. Micklitz, T. Wilhelmsson, European Fair Trading Law: The Unfair Commercial Practices Directive 
(Ashgate Publishing Ltd. 2013) 62; Beckers (n 14) 192. 
31Verbraucherzentrale Bundesverbande v Planet49 GmbH, European Court of Human Rights, 21 March 2019, C-673/17 

https://www.capgemini.com/GDPR.com
https://www.ifama.org/
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to that information that is acquirable from a natural entity. Secondly about processing, minutely 

what are the various steps that facilitate the said processing and the nuances that affect the 

same.32 Lastly the way in which the personal data is integrated in the processing stage via various 

facets and what are the nuances that affect the same. Recital 32 of GDPR encompasses the 

manner in which such personal data can be received from individuals or entities to use in retail 

operations specifically data processing to ensure smooth transactions encompassed in the retail 

environment. Hence article 4 read with recital 32 gives a clearer picture on how organisations can 

follow the above compliance to ensure that data is being protected and privacy is not 

compromised to establish a relation between CSR and the retail environment. To conclude on a 

simple note Art 4 and recital 32 of GDPR culminated with the Cookie law directive ensure 

compliance and establishment of stringent CSR measures in the retail environment33 and due to 

the directives revolving around the ambit of technology we can see how CSR has effects on 

cultural transformation keeping in mind its true authenticity that relates to protection of 

consumer rights and furthering its own economic and globalisation interests. 34  Cookie law 

induces upon the various modes of transmission for protection of data. It mainly comprises of 

the concept of consent which is essential as due to the aforementioned concept of cultural 

transformation, data is transmitted through usage on online sources to further the facilitation of 

the said transactions. Hence we can see clearly that the culmination of GDPR and cookie law is 

absolutely essential as it permeates all strata’s of data transmission in today’s fast paced world 

that is pervaded with retail operations. 35  We can hence link a strong structural basis of 

framework of GDPR and cookie law that not only facilitate the retail operation transaction 

legitimately but also ensure organisation’s permeating the retail sector that pervade the fast paced 

world are essentially doing their duty of ensuring compliance to CSR which is ever increasingly 

important. Keeping this base in mind we can understand how Tax compliance and Compliance 

with Payment and Industry Data Security Standard i.e. (merchant of record) (Herein after 

referred as CPIDSS) 36 are interwoven to establish a strong relation between CSR and retail 

operations having evergreen effects of cultural transformation change. 

                                                           
32 Jones, P. , Comfort, D. and Hillier, D , What's In Store? Retail Marketing And Corporate Social Responsibility, (2007), 
Marketing Intelligence & Planning, Vol. 25, No. 1, pp. 17-30 
33 Fashion ID GmbH & Co. KG vs. Verbraucherzentrale NRW EV. The Higher Regional Court of Düsseldorf, July 29 
2019, C-40/17. 
34 All Answers ltd, Operations Management in the Retail Sector, (UKEssays.com, April 2020) 
https://www.ukessays.com/essays/business/successful-operations-management-in-the-retail-sector-business-
essay.php?vref=1, accessed 21 April 2020 
35Deutsche Telekom AG v Commission, Court of Justice of the European Union, (2010), C-280/08 
36 PCI Security Standard Council, Getting started – Who we serve, (PCI Security Standard Council Website 

https://www.ukessays.com/essays/business/successful-operations-management-in-the-retail-sector-business-essay.php?vref=1
https://www.ukessays.com/essays/business/successful-operations-management-in-the-retail-sector-business-essay.php?vref=1
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Tax Compliance Directive And Compliance With Payment And Industry Data Security Standard 

i.e. (Merchant Of Record).  

The tax compliance directive can be decoded by the understanding of the parent subsidiary 

directive which enunciates the major accountability medium an organisation has in the retail 

environment. Simply put it reiterates that organisations must soulfully adhere to the tax 

compliance measures to ensure smooth functioning but must also incorporate accountability and 

transparency to ensure their goodwill is being increased via ethical means. A major deciding 

factor in the longevity of any business especially in the retail sector.37 Doing business in the EU 

encompasses compliance to various taxation attributes that must be followed to avoid legalities 

and penalties. Imposition of such legalities and penalties not only disrupt the base of the 

business and put it out for further cash flow variable problems including those problems of 

seizure of assets but the above constrict the business to perform ethically as their focus changes 

from long term considerations and short term considerations to ensure operating profit. These 

conditionality’s post serious effects in the retailing environment shaking up the perspective of 

ethical practices and CSR specifically. Tax compliance is undertaken at a per visible level in the 

retail environment but the over interests of the sector must be protected that is the interests of 

all the parties involved in the transaction process. To that we must hence also take heed of the 

CPDISS – Compliance with payment and industry data security standard. The CPIDSS 

encompasses the protection of payment card industries to ensure smooth functioning of 

economic and business transactions all across the world. An important contingency CSR touches 

upon in this aspect is data security, transparency and accountability. An important factor of this 

reformation is to promote the holistic interests of individuals involved in the retail sector. This 

can be understood with a simple case study. Individuals involved in the retail sector have to 

proceed with exchange of goods and services via the mode of transmission of data. Keeping all 

the four directives in mind we can thus construe upon the process of the same transaction. 

Goods and services are exchanged using the exchange of personal data specifically online 

services38 that involve various payment card industrial entities. We can thus clearly make out that 

while exchanging such data the GDPR and the cookie law ensure transparency and 

accountability in respect of protection of data security to ensure the smooth functioning of the 

transactional process. For e.g. when the consumer purchases something online from the website 

of a retail store the data is protected with the GDPR and the cookie law is encompassed to 

                                                           
37 Hemmelgarn, Thomas and Nicodeme, Gaetan, Tax Co-Ordination in Europe: Assessing the First Years of the EUSavings 
Taxation Directive, (June 2009). CESifo Working Paper Series No. 2675 
38M Mahmudur Rahim, Legal Regulation of Corporate Social Responsibility: A Meta-Regulation Approach of Law for Raising 
CSR in a Weak Economy, (2013) (Springer Science & Business Media), 34. 
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ensure the consumer, that he or she is aware amount the usage of their data and are giving their 

consent to it in a specific manner. Keeping this in mind the data then is utilized to facilitate the 

transaction on the basis of which companies in the retail sector have their fair share of earning 

and hence must utilize these earnings to promote economic and societal interests but these 

earnings also have to be accountable to the societal authorities specifically the taxation 

authorities. Hence put simply we understand that the transactial process first involves the 

establishment of the transactial process in the retail sector a major chunk of which is done online 

due to globalisation the advent of which requires the GDPR, Cookie law and CPIDSS directives 

to ensure the completion of the same. After which the earnings of the sector are used to 

promote interests i.e. economical and societal the tax compliance directives are implemented to 

ensure the the smooth functioning of economic variables. The totality of all of these directives 

inculcate the duty of these organisations to facilitate CSR policies that ensure longevity of 

consumer interests and diversion from malpractices but also considerations of ethical interests 

that are promoted to their maximum capacity. Hence we can simply conclude that CSR is 

inculcated and implemented in the operations of the retail sector by using legal directives as a 

mode of transmission and online data exchange transparency and accountability are the effects 

of CSR showing cultural transformation and change. 

THE TEST OF MATERIALITY  

This test encompasses the facets of conditionality’s in the application of CSR practices in relation 

to the retail sector under the directives applied. It going on to integrate the structural basis of the 

economy keeping in mind the instances that affect the deal invigorations. Hence to say it simply, 

this test is a test of great importance in a world where major or minor discrepancies’ or 

conditionality’s instigate the functioning of transactial informational processes. This test 

encompasses the measurement and analysis of the processes implemented by those involved in 

the transactial process to establish the causa’s of duality that affect the process of deal making.39 

It ensures that the overall interests are protected or in better understanding, if an organisation is 

undertaking certain activities that are priced variably for its goods and services to enhance 

respective transparence and accountability then such prices are deemed to be essentially accurate 

to understand that the value is not denominated to uncertainty and the quality is rewarded with 

                                                           
39Landgericht Berlin, (7 December 2010), 16 O 560/10, 
https://webgate.ec.europa.eu/ucp/public/index.cfmvevent=public.cases.showCase&caseID=280&articleID=&cou
ntry ID=DE>, accessed 21 April 2020.  
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appropriate results synthesizing an ethical outcome. This investigation of price consideration in 

relation to outcome facilitation is thereby rightfully undertaken by the materiality test.40 

CONCLUSION 

The culmination of the above topics induces one important theme and underlying framework i.e. 

the success of the directives to ensure a sound relation between CSR practices and the retail 

sector in an accountable and transparent manner. The underlying theme of CSR also shows to 

have abundant effects on the society and causes a variable cultural transformation. As a growing 

economy with a flourishing retail sector the understanding the nuances that affect it is essentially 

important. Hence an understanding of the ethical policies under the purview of legal 

discrepancies with sufficient attention to changing technological pathways must be given due 

considerations which was essentially the purpose of the above paper. Understanding that there 

has been sufficient cultural transformation due to CSR in the retail sector also makes way for 

understanding that such prospects of further change are due and hence such prospects need to 

be covered with legal tools to ensure smooth functioning of social growth, development and 

innovation. Another important tendency to keep in check is the measurement of CSR 

applicability by these organisations and the reasons for which CSR activities are undertaken. Put 

simply the purpose of the relation is to not only establish ethical activities that promote the 

goodwill of the organisation but to also ensure that these practices are undertaken to ensure the 

wholesome development of all entities involved in the transactional process. Due consideration 

must be given to the purpose behind the activities as legal methodologies discussed in the paper 

do cover the establishment and accountability of all entities on these practices but the process of 

ensuring due compliance for long term considerations and not short term profit driven testifiers 

– need to become a mindset in the forthcoming generations of the retail and culturally 

permeated social environment. CSR plays an idealistic and important role in determining the 

applicability of future trade improvements in its true authentic sense and hence be given due 

consideration not for the soul purpose of denoting gains but to also promote overall growth and 

development. The law also seeks to establish the same notion and ensure protection but with the 

advent of technology of innovation, discrepancies arise knowing or unknowingly. The purpose 

of the paper has thus been fulfilled to increase awareness in the realm of changing economic 

times that are permeated with law, specifically to show the established relationship between CSR 

and the retail sector that do go hand in hand but are authentically different entities. The notion 

of effects on cultural change has also been shown and the purpose fulfilled by explaining the 

                                                           
40Howells et al. (n 17) 137. 
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relief and applicability of laws that govern these major entities and how they they have 

propounding long-lasting effects on the socio economic realm of humanity. It is rightly 

concluded that there are effects of change of cultural transformation by CSR dominated by its 

relationship with the retail sector covered by legal specificities mainly the directives of GDPR, 

Taxation Compliance and CPIDSS that not only showcase the relation between the two but also 

showcase the change of cultural transformation!.  


